
‘It was the best of times, it was the worst of times, it was
the age of wisdom, it was the age of foolishness, it was
the epoch of belief, it was the epoch of incredulity, it

was the season of Light, it was the season of Darkness, it was 
the spring of hope, it was the winter of despair, we had 
everything before us, we had nothing before us, we were all 
going direct to Heaven, we were all going direct the other way 
– in short, the period was so far like the present period, that 
some of its noisiest authorities insisted on its being received, 
for good or for evil, in the superlative degree of comparison 
only.” – A Tale of Two Cities by Charles Dickens, 1859

South Africa, as a country and a people, is facing major 
challenges: 

. Racial tensions are at their worst since the mid-1990s;

. Students are unhappy about increases in university fees,
and limited signs of true and meaningful transformation;

. There are high levels of poverty and unemployment;

. The sales volumes and prices of commodities such as 
gold, coal, platinum and iron ore have been low, with the 
attendant low foreign currency earnings; 

. The rand has been weak and volatile; and

. There is conflict between Finance Minister Pravin 
Gordhan and SA Revenue Service commissioner Tom Moyane.

Ratings agencies are giving clear signals that, unless they 
hear good news, the downgrading of South Africa to “junk” 
investment status is inevitable. The downgrade will come with 
its own difficulties of disinvestment, as evidenced by the news 
from Barclays; it will become harder to raise funding; and all 

funding will become predominantly expensive. The narrative 
appears gloomy and negative.

It seems both the country and the international 
organisations invested in the success of South Africa are 
anticipating that a changeover in presidential power will 
improve the current state of affairs. Come next year, the ANC 
constituency is set to cast its vote for the party’s new 
leadership. 

I believe Matamela Cyril Ramaphosa would be the best 
candidate to lead the party. President Jacob Zuma’s deputy, 
the late Nelson Mandela’s favoured candidate for the position, 
should be the next leader of the ANC and, inevitably, the 
country. 

Here, among other good reasons, is why:

Trade union credentials
He’s a man of the people. Ramaphosa courageously formed 
the National Union of Mineworkers (NUM) in 1982. In a time of 
racial oppression and social tension, Ramaphosa displayed his 
skills in leading and negotiating as the organisation became 
South Africa’s most powerful and largest trade union under his 
direction. Ramaphosa has also gallantly led labour federation 
Cosatu.

Roles in the liberation struggle
His role in the struggle dates back to the 1970s. While he was 
still a student, Ramaphosa was part of numerous student 
organisations. The release of Mandela and other political 
prisoners can be accredited, in part, to Ramaphosa’s efforts. 
He worked tirelessly towards achieving the unbanning of 
several liberation organisations under the apartheid regime, 
including the ANC and the Pan Africanist Congress. He put 
his life on the line for the country, surviving the Bisho 
massacre of 1992 in which 28 people lost their lives.

Legendary achievements at Codesa
Ramaphosa played a pivotal role in talks at the Convention 
for a Democratic SA (Codesa), one of the catalysts of the fall 
of the illegitimate regime and  the country’s relatively 
peaceful transition from apartheid to democracy.

Excellence in crafting the Constitution
With the National Party’s Roelf Meyer, Ramaphosa led the 
drafting of an internationally acclaimed Constitution that was 
finalised in 1996. Ramaphosa and Meyer worked collaboratively 
to entrench the rights of those historically disadvantaged by 
apartheid. This noble document endeavoured to enhance 
human dignity and encourage the pursuit of equality.

Business acumen
Ramaphosa is connected to a string of illustrious business 
ventures. He has served on and chaired several successful 
boards of blue chip companies, such as the Bidvest Group, 
Alexander Forbes and Standard Bank. He has been linked to 
the success of telecoms giant MTN and the local network of 
McDonald’s. One of his most commendable projects has been 
Shanduka Black Umbrellas, a company that focuses on helping 
emerging black businesses.

Achievements in government
Although Ramaphosa traded his political standing to explore a 
successful business career, he has always been linked to 
government. He remained a member of the ANC’s national 
executive committee. He is the chairman of the National 
Planning Commission, which is responsible for the strategic 
planning of the country. He is a leading light for his 
enormous contribution towards solving Eskom’s load 
shedding problems.

Prowess in finding common ground
Ramaphosa is a skilful negotiator and strategist. He 
facilitated the merging of forces between Cosatu and 
the United Democratic Front in their efforts 
against the National Party government in the 
1980s. Ramaphosa also worked as a legal 
adviser for the Council of Unions of SA in 
1981, ahead of being deployed to form the 
NUM.

Understanding of the investor 
community

The hard-nosed businessman became the first deputy 
chairman of the Commonwealth Business Council that was 
formed in the UK. If elected president of the ANC, Ramaphosa 
would work to medicate some of the economic ills befalling 
the country. His international reach and investor influence 
include his experience of once being part of the Coca-Cola 
Company’s international advisory board. He has also worked 
with numerous Asian businesses. 

He is Venda
If elected head of the ANC and South Africa, Ramaphosa would 
spread the post-1994 presidential leadership beyond the Nguni 
group of South Africans. It would bring a welcome diversity to 
the ensemble of politicians who have led the country. 

Pole position
Ramaphosa occupies pole position in the succession race. On the 
road to the ANC’s Polokwane conference in 2007, the main 
argument for the then ANC deputy president, Zuma, succeeding 
Thabo Mbeki was the principle that the president should be 
replaced by his deputy. What was a good argument for Zuma’s 
election should be good enough for Ramaphosa to be elected in 
similar fashion.

What about the gender agenda?
For South Africa, having a female president is an important goal. In 
keeping with the Polokwane presidential succession principle, the 
ANC must insist on electing a female deputy president, who will, in 
the fullness of time, take over the presidency.

Conclusion
If the ANC, especially Zuma, was to clearly restate a commitment 
to the presidential succession principle, maybe, just maybe, this 
could lift the straw that is threatening to break the camel’s back – 
and convince the ratings agencies to delay downgrading South 
Africa to junk investment grade.

Sibiya is the former chief executive of the Chamber of Mines, the
founding CEO of Business Unity SA, and the founding chairman and 

CEO of Win Win Partners, a business-coaching company
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WHY CYRIL IS THE MAN TO LEAD THE ANC AND SA

The government has confirmed that Nkosazana Dlamini-
Zuma will stand down as African Union Commission
chairperson in July. She, along with Deputy President

Cyril Ramaphosa and National Assembly Speaker Baleka Mbete 
(and possibly ANC secretary-general Gwede Mantashe), have 
been mooted as the main candidates to take over from 
President Jacob Zuma.

In recent years, confidence in President Zuma has plummeted
from a score of 248 in 2009 to -46 by the end of 2015, according 
to my research.

In keeping with the Constitutional Court ruling, Futurefact 
found that 80% of South Africans agreed that President Zuma 
should pay back the money for Nkandla and, unlike our head of 
state, the court has the confidence of the public (75% of South 
Africans and a confidence score of 208).

However, neither the president nor the
ANC appear to be listening to the wishes of
South Africans. Almost nine out of 10
people surveyed believe the government
shows little concern for what its citizens
think of it, while eight out of 10 claim that it
has “forgotten about people like me”.

So when President Zuma’s term is over
(for whatever reason), who would South
Africans like to see as the next president and
which candidate enjoys their confidence?

According to Futurefact, when respondents
were presented with a list of possible candi-
dates for the next president, Ramaphosa and
Dlamini-Zuma tied for top position.

However, when levels of confidence in
these two leaders are taken into
consideration, Dlamini-Zuma comes out well
ahead of her rival. In addition, 89% of South
Africans (87% of males and 91% of females)

said they would have no problem voting for a female president.
Other ANC candidates included Mantashe and Mbete, but 

neither inspired South Africans with much confidence and 
neither emerged as viable choices for a future president.

Also on the list were Mmusi Maimane and Julius Malema, the 
leaders of the two largest opposition political parties. The results 
show that most South Africans would be unlikely to choose either 
of them and, particularly in the case of Malema, have little confi-
dence in them. But low confidence aside, both scored higher than 
the selection of Mantashe or Mbete as possible future presidents.

Additionally, their profiles may have risen after the survey field
work period as a result of the Constitutional Court judgment that 
ruled against the president and the National Assembly in terms of 
their conduct according to the Constitution – a motion brought by 
the Economic Freedom Fighters and supported by the DA, 
among others. A large proportion (almost 40%) of South Africans 
either did not know which candidate they preferred or said they 
did not want any of those on offer – although there is almost 
unanimity among citizens that they would prefer to choose the 
president directly rather than have the party do so, an indictment 
of the ANC’s choice. 

We are living in interesting times in South Africa. But then, 
when are they ever not?

The findings presented above are from Futurefact 2015/16. They
are based on a probability sample of 3 015 adults aged 18 years

and over, living in communities of more than 500 people
throughout South Africa – representing 22.8 million

adults living in 9.4 million
households. Visit futurefact.co.za
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WHO SHOULD BE THE NEXT PRESIDENT OF SA?
CHOOSE AS THE NEXT PRESIDENT

22% ................................................................... 22%
COMPLETE CONFIDENCE

43% ................................................................... 28%
The president should be chosen by

the people and not the party.
In 2015, 78% of South Africans strongly

agree (up from 47% in 2012)

183             CONFIDENCE SCORE                100

“I would have
no problem 

voting for
a female 

president
SAID 89% OF

SOUTH AFRICANS
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O
n a recent cover of Vogue Spain sits a young
black woman wearing cornrows, a piece of
grass between her lips and an expression in
her eyes so deep one could fall into it. Behind
the phrase “Black is beautiful”, Aya Jones is
perched in a dress of feathers with a backdrop

of unending fields and trees. It’s wild, it’s captivating; this is 
“Africa” (or “The Queen of Africa”), as told by Vogue España.

Still high on a cloud from Beyonce’s Super Bowl 
performance in February, where pitch-black Afros beneath 
inky berets evoked Black Panther imagery, the issue rolled in 
to March with furious applause from culture critics and 
fashion bloggers alike. 

“Vogue has been trying, but still largely failing, at being 
progressive, but this cover is worthy of recognition, partly 
because Vogue is so lily white most of the time,” wrote Jezebel’s 
Clover Hope with measured suspicion. Mic.com’s Mathew 
Rodriguez flat out praised Vogue Spain’s cover and referred to 

how the fashion magazine “decided to showcase #BlackGirlMagic 
because they know that #RepresentationMatters”.

But does Vogue España really understand that 
representation matters or believe that black is beautiful? 
Inspecting the credits of the cover-shoot production and the 
magazine’s top positions says it does not. Edited by a white 
woman, Yolanda Sacristán, the March cover of Vogue Spain 
was photographed by a white man, Nico Bustos, styled by a 
white woman, Belen Antolin, with hair by Karim Belghiran 
(who was helped by local black women from Botswana, 
of course).

So where does that black that Vogue Spain says is beautiful
belong? Does it have a place on the decision-making body of 
its editorial team? Does that black beauty have a hand in 
how it tells its own black stories? Does that beautiful 
blackness even get to frame itself? Looking at the Vogue 
Spain March cover, the answer is no.

Representation is crucial in the media, but the message 

Vogue Spain puts across with this cover is that it’s only 
important superficially, which is not new among high-end 
fashion titles. 

“How many African-American or any diverse [cultural] 
individuals do you have at the heads of any of the high-niche 
magazines or high-niche design brands?” asked former Vogue 
editor at large André Leon Talley in a 2013 interview. His 
answer: “You can count them on one finger.”

Like Elle South Africa’s April cover, which features a model
sporting a ’fro (next to producer Black Coffee) and Beyonce’s 
Formation performance at the Super Bowl, Vogue’s March 
issue evokes imagery and phrases from the 1960s and 1970s, 
when natural hair and pro-black slogans were part of 
something greater: self-actualisation by black people as a way 
of breaking down the effects of colonialism, as a way of 
reclaiming agency over our identity, our stories and, 
ultimately, our futures.

The fashion world is not the only industry accused of 
blackface, appropriation or exhibiting blackness while lacking 
diversity behind the scenes; it’s prevalent in the advertising 
industry, the art world, the music scene and more.

So when a lily-white team comes together to present 
blackness and praise its greatness in the absence of blackness
itself, alarm bells must ring – and question the value of Steve 
Biko’s words when he said black was beautiful, a message 
that reverberated across the diaspora to be sung by the 
Panthers and pan-Africanist groups at the time.

Jason is a writer
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TALK TO US

Is it a sign of progress when black models appear on 
the covers of traditionally white magazines?

SMS us on 35697 using the keyword BLACK and tell
us what you think. Please include your name

and province. SMSes cost R1.50

What does it mean when industries such as those driving fashion, 
advertising, music and art jump on the ‘black is beautiful’ bandwagon? 
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